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Social Media Usage Policy & Guidelines for C.P. Group Companies
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Background & Objectives

Charoen Pokphand Group (C.P. Group) is well aware of the growing importance of communicating
information/data/content related to its businesses/organization via social media channel and the need to
respect individual's freedom to use social media which must be based on consciousness, respect for the law,
as well as ensuring protection of human rights of those who might be affected by such communications.

Every employee is deemed a “Brand Ambassador” of the organization, helping to contribute values
to society and uphold principle of social responsibility. C.P. Group hence puts forth a policy and a set of
guidelines for our employees for accessing to, communicating information/data via and expressing opinion
through social media to ensure that such activities will be conducted appropriately and will not result in
unintended widespread consequences. This Social Media Usage Policy and Guidelines is proposed with the
following objectives:

1. To set the scope of individual use of social media;

2. To develop and maintain personnel and corporate image and reputation;

3. To avoid or reduce risks of unintended negative consequences from the use of social media;
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4. To prevent disclosure of confidential information belonging to the organization, employees and
stakeholders; and,

5. To set up a common standard and guideline for employees and raise awareness about

responsible use of social media.

YaulunaInlauny

melduloneil madhfedernosinueanlar warmaWaunstany Mwis Mwedanlng 1Eo
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Scope of the Policy

Under this policy, accessing to and using of social media network, posting of messages, images,
video clips, voice clips, and any other form of information on and expressing opinion through social media
network are to be considered having equivalent effect as the distribution or publication of such materials on
any other channel. The use of all kind of social media shall be in compliance with the organization’s policy,
namely, the Code of Conduct, as well as applicable laws and other regulations that may be enacted in the

future.

AN
Definition
fnftenufiltlunlouneit Usznaude
Definitions as applicable to this Policy:

o o 6 . . = ! a A a9 o R a &
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RIDITITUS LLQ:&Jﬂ’]iﬁlEJ‘]_JE?I%ENVLQ%Q’]EWI?W]’N IﬂﬂhqﬂnsmﬂaumLmmua:qﬂﬂimaamiﬂi:mﬂma 9
T4 URBNLRS (Blog) AAWLAE (Wikipedia) Wit (Pantip) shadatiuiaIaTnasianaanla (Social
Network) @14¢) 13% Facebook Twitter LinkedIn Google Plus MySpace YouTube W&y Flickr L udw
Social media: channel or media platform on internet network through which users can create and
post content for the public to access. Such platform may be accessible through multiple types of
devices, such as computers and mobile communication devices. Examples include: blogs, Wikipedia,
Pantip web-board, social networks such as Facebook, Twitter, LinkedIn, GooglePlus, MySpace,

YouTube and Flickr.
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o a9ans nanois uiEMlweTaniylnadueinnuiem
Organization: all companies of Charoen Pokphand Group
[} =S ' ' ] A a a 6
o WIEIIW BANBT MiBwdasd g lwasaialnanud
Units: business or functional units of Charoen Pokphand Group
o =2 v 1a e o A v o Y A A ¥ o o A ) °
o  NWNINW RN gwﬂgumﬁu’mmﬂl@aryry'lﬁl’laa']u mamumquwamﬂummnumiw’mu 1%
nndunitasmaNutandn g luaianiylnadmed
Employees: individuals hired (through employment contract or equivalent document) to all positions
in all units of Charoen Pokphand Group.
a wa - - = dl 1 Y Qs v a wa 1 o v a wa tﬂl v
e uwINWUHUG (Guideline) nu19T uwIN 1IN lATIAUIRUHUR wduuzin il judanauneldi
Y t§/
ﬁ’]ﬂJ’]iﬂUiiQLﬂ’mﬂJ’va@d’]mJu
Guideline: a set of recommended actions or responses, though not mandated, that employees are
encouraged to adopt.
I3 =2 @ o o a A Aa a v A o &
o lwad (Post) nu18fid MIFITEANNGIONET AW LFEI BI03Alanal mgaamﬂuaauvlau S
Aulod iNeuaainnufaiuniainounitayatnigs
Post: an action of placing information in the form of text, image, audio, or video onto a social media,
such as a website, in order to express one’s opinion or disseminate information.

%

U =~ v tdl a va 1 ) ﬂll A I o o '
o wagamﬂ‘lu AD  UBYAN sldimadamsdadszrrrwmdunisaludaiuassdragdanis
A A ' v o ¢ A ' v A g A v o ¢ o
LﬂaﬂuLLﬂﬂdi’]ﬂ’]%iﬂHﬂﬂ’]“ﬂadﬁaﬂ‘(ﬁ‘v\m LLazmﬁmNa@aﬂﬁi@l@auiﬁlﬁnaﬁiamﬁﬂﬁaﬂwiwwaardm“qu
A aa A 4 A ) @ o o ¢ a o A4 @ ) va A Y
RIDITNITABNLNYINUNITANRANNINYVDIUIBNNLNYIVDY (LTW mﬂ“}jawﬂummﬂadmwmmu)
dmadwtayanulu ldun dayafidilidszmaainadunems dsemefioanuidudusa ununisean
m’%a%aﬁwé{nw{wﬁ UINBRAUTZNOUNITVDILTEN ﬂ’]iLﬁ]i’«ﬂLﬁﬂﬂ’JUi’JﬁJﬁ’«m’]i ﬂ’]‘iLﬁ]i%’]‘j’JﬁJquu
LAz IATINALINLTaRY YT TIWNITINTINUAE Ry NLLIENauNds i dawsdam oo iudu
Inside information: information that has not been released to the public in general, which may
impact stock prices or values, and may affect investors’ decisions to buy or sell stocks, or conduct
any transaction related to stocks trading (such as exercising options to convert the bond). Examples
of inside information include: company information that has not yet been released, announcements
on dividend payment, plan on issuance of new shares or buyback of shares, business performance,
ongoing M&A negotiations, ongoing contract negotiations and information about other transactions

and contracts to be made between the companies and other parties that have not yet been released

to the public.
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General Guideline for the Use of Social Media

1. vannsuazuwliianal | Principles and General Guideline

1.1

1.2

1.3

1.4

WU BIBIANTRIATZAINT Taanu Wie Anafingd1s § Mwounsundassauoanlmin nn
ausnannnsldlasmmane finounidasiufazey MIFUFIAN UAZEUNG WY UBNNG
anafiuanIzNUaaTalfins M Lazawna2as3 T T N8 IALas

Employees are reminded that information such as messages and opinions posted on social
media can be accessed by the general public, and as such, the person who post such content is
responsible for any consequence, social or legal, that caused by such post. Unintended
consequences may include risks to one’s reputation and career opportunities.

WHNIUVIRII B A8 ke IANT mmsnLLam%a;ﬂﬁmu‘Lﬂaﬂaathaﬁ wiadszloaflunis
LHEILLNT ﬂi:mz%'uw”uﬁﬂﬁaga“ﬂnmiﬁl,ﬁm“ﬁaaﬁ'uaaﬁni wiofadafesITeninan wddasszy i
Taawit Taanwladu “9ndszmauius daanuladu ‘@nufain ‘anufaiuiiuyans”
“MILANUR U TEIRAY “NMITHERNITIIET3899W %I08Ug FInNAaBuaINgIAIg
fitstadszlomiansisacae

Employees may choose to identify themselves on social media, for the purpose of personal or
work-related communications. However, he or she must clearly identify whether such
communications are classified as “official press release”, “opinions”, “personal opinions”,
“personal matters”, “work-related information communication”, etc.. Any such activity should be
conducted with public benefits in mind.

TninauRsassninisuaimsldnuiedsaueon lainisutinenzninasssdiudauaziiosu
Tuntirfl SolumsdfoRiduiefivinleon datu mndszasdazlfiadetnofedanaaunlaiine
WWUWITay s Ma Tl TIRUAUS ﬁaﬁagmﬁmrﬁﬁmmm azdavfAnwviauanlang
Toray uazuwamaUfalunslsfediauaanla

Employees are reminded that they should clearly distinguish between personal matters and their
official duties when using social media which, practically, may be a difficult task. Therefore,
should one wish to disseminate information about the organization, he or she must carefully
study and understand this social media guideline.
mimsJLLWi’“ﬁaga‘*ﬂnmsﬁﬂs:mé’uw“uﬂumwaaaaﬁns N30 AHILNBEDUAI ) VBIBIANTHI
Fassanaawlal HIHDUNT @Tmuam"ﬁia-aqa funis Fane nangiselnsenriaadeldtaian e
m’mu’w”ﬁiaﬁamaa%ga LLafzLﬁalﬁgﬁﬁwmémﬁagaﬂnmsmminl"ﬁqaﬁﬁalumsa@mwﬁagaﬁ
weouwsaan e

When using social media to disseminate information on behalf of the organization or the units,
the employees must clearly identify his or her full name, position, department, and contact
information, to ensure information credibility and allow readers to make better judgment about

such disseminated information.
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1.5

1.6

1.7

1.8

1.9

1.10

Twsinaudnsnisls smsasarnnuduginea’ nia “Privacy Settings” Twidnlainagneg uas
Usuuasnisasananuidusudliinanzansuusunnsldom ﬂgd&Lﬁadﬁ]’lﬂﬂ’ligﬂﬂzLﬁ(ﬂﬂ’s’m
WHudinailas ldmansay wonanNITEINANITZNUADAKLAILEIIDNITINANIENLADBIANTARE
Employees are encouraged to study and utilize ‘Privacy Settings” as appropriate for the purpose
of communication, to prevent invasion of privacy which will impact not only himself/herself but
also the organization.

TwinauaInuasszaassisedrsdalumsldfesiaveanlad  lilwazidannududiuea
(Privacy) LazA2WAL (Confidentiality) 2838 lFuinuuaiatnoaiauaanlas

Employees shall exercise caution when using social media to avoid the violation of privacy and
confidentiality of other social media users.
Trwinawissziasziimilddasduscmeniionsnelfifinnnuitilansanton \18MIQ
wiu wie %ﬁuﬂszquﬂﬂaﬁu Muialgmmiigneas gnw wazataard

Employees shall exercise caution in the choice of words and tone of communication to avoid the
misunderstanding, affront or libel. Communications on social media should be conducted with
appropriate, positive and polite language.

Trwinawissariumsldfadiauaanlaiinny 591308 assnanusasanuiadnlwofiidn
Tayanuluaadng Fepnsananznudaasnnsle

Employees shall refrain from writing critical content or expressing opinion on social media on the
topic relating to the organization’s inside information which may adversely affect the organization.
TnineuieszdairTrednedslumanounsnnufaiu wiatoiauounsAliatoessd wmzana
Wumanazdu nslduihn madgnnszus vﬁamiqmdaLa%uﬁaﬂam"lﬂgimm*’ﬁ'mm”m%anﬁ
T@TLﬁmﬁguLm Tagianwizdssiduiiioanuniniies §sau mauwt nIedszidniiassdrany
WILEUNBDIBIANT

Employees shall exercise extreme caution in expressing negative comments or suggestions as
they may instigate conflicts and violent disagreement, particularly on political, social and religious
issues, or matters that are inconsistent with the organization’s policies.
ﬁalfgﬂLLama@°’a@uﬁLLﬁﬁ]‘%a mezﬁamrj”uﬂﬁﬁ’lgﬂqﬂmﬁu wingUyanamsIIe anuaasindugy
VDI IHLDI

Employees are encouraged to use their own pictures as their profile images, and refrain from
using pictures of other people, including public figures, as their profile images.
TiwsinauRssariunsldnaudoninuguus MILEAIANUAAANN W T ITITR duanvazinlug
wianalifnanudaudsfiviwdme wszeravhldmnsneaivesasdnadomneld

Employees shall refrain from retaliating on social media with harsh or negative tones or comment
as it may lead to, or instigate, further conflicts, affecting the organization’s image and reputation.
RevzdiaszisTannuisInansznudeain §a3 nie MIazLilaAN T TY

Employees shall exercise caution when posting information that may impacts children, women,

and other human rights issues.
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1.13

TN ssednianain Wﬁfm’mﬁ]zﬁadﬂﬁuyﬁmuﬂgﬁmﬂ LLazﬁliimUiimqiﬁﬁl (Code of Conduct) va3
%mm’mﬁmmaasﬁﬁ'@ag lasiasaasanndsznis 9l MIRATang WY AREAIUITILILTIN
73719 (Code of Conduct) aontmualy 1mu MadaNsTayanNUALYIHLITAIT WENI% aNINY
LLa:EJJ”Lﬁim‘ﬁaaﬁ"lﬁmmnmi'ﬂﬁﬂa%ﬁﬁﬁﬁ%amnmm"ﬁmﬂaﬁﬁalﬁLﬁﬂmmLﬁﬂmﬂamﬁﬂmm
ganindan 1gsd %mﬁﬂwaw‘fmﬂﬂa wipugey uazasnns iudu Haiduanudan1eive
28198 Q”ﬁ'auﬁ@m'«agmﬁ%ﬁunﬁmﬁﬁfﬂ AREAIUNIANLHUNITANNNY RAUBEE

Employees shall strictly adhere to applicable laws, and the organization’s Code of Conduct.
llegal acts and violation of the organization’s Code of Conduct, such as revealing personal or
confidential information of the organization’s executives, other employees, and related persons
obtained during the course of the employees’ work at the organization, which adversely affect
properties or reputation of other employees, units or the organization will be considered as
serious disciplinary offense and the violating employee shall be subject to disciplinary action and

further legal proceedings.

2. nannsavnatona / Forwarding of Information

u

o

TAwinud juUd asdaliit — Employees shall follow the following guidelines:

2.1

22

23

24

25

mis'm“ﬁaya“ﬂnmﬂﬁmww:qﬂﬂaﬁfﬁn LEAIGIAT FURATI MINTiNTTH FTUERTARUNTIH
Employees should forward information only to known persons.

a:r?un’mdﬁagaﬁl,ﬂmjnﬁa glaitsngian %%mj"agaﬁlﬂmﬁmmimmm

Employees shall refrain from forwarding information which is rumor, speculation, or information
with unknown origin.

Rarzdnianeadn neumIdsdetonnuiioatasnuniisau §na wazadfns FaIATIaRELIN
WASITEYATBINUIBINU FINA UAZBIANT LU uaLWRLATYU CPG Connect walWilATY Green
Book iulwdnamivesesdns uazBundanmedhoyans niadhodszmaunusvasasdns iu
A

Employees are reminded that before forwarding any information concerning units or the
organization, they should verify the information by cross-checking with other official sources of
units or the organization, such as CPG Connect Application, Green Book Application, official
websites, and official communications from Human Resources or Public Relations department.
WITERnLENedn msdwiaiamwuﬁﬂmﬁw%a%mwuﬁlgﬂi:mMnﬂszmﬁ‘a%ammé’uau
Juwneludwias whﬁ'mmﬂuméaaﬁammqﬂﬂmmhifu

Employees are reminded that by forwarding false information or information that is fabricated by
people who wish to cause social disturbances/chaos, they are effectively providing a service to
those people.

mimﬁumida@ia“ﬁammL'%iamﬂﬂmﬁm%?m LULFSLAATIIROUTDLTI9TILAD

Employees shall refrain from forwarding information concerning death of individuals without the

thorough verification.
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W2 9INIadea °1j”ammL%ry;n'mﬂ’mfm‘*qwuLﬁmﬁ'uﬁﬁmiwmamnﬁaa wio Au 9 MAuaiy
AMNIUAY UazAIaTIsaLTaiaass Wit lduion

Employees shall exercise extreme caution when forwarding information concerning political rallies
and activities and other matter concerning national security and shall verify such information

before relaying them to other people

3. NaNANNIUNALBY / Responsibilities

TAwsinud jUd avdaliit — Employees shall follow the following guidelines:

3.1

3.2

3.3

3.4

3.5

I TIMIUFQIANNAALAL %30 NMINBUNTTOYR T1IENS fanarlmidnlafiadnduanufaiu
28489603 %38 MILNUlKAIANT WNUAITLRAITEANNINAANNTURATaL(Disclaimer) 31
Wuanuingiuds Gloanuinsesasdnmieniisnuiiausine usdesduauiued
29ANT NIDNMIBI UL DY azmLtﬁa%m%avlﬁﬁ'uagsryma’m;jﬁém’mﬁﬁmﬂj”aa (LWEIUANTTH)
Employees shall take every precaution to prevent the misrepresentation of the comment,
information or data posted by them on social media as official information of the units or the
organization. Employees should include a disclaimer clause stating clearly that the content is
their own personal opinion, not an official comment of the units or the organization, unless such
content is genuinely the official comment of the units or the organization, and the said employee
has been authorized to post such content.

AIIURAIANNTUAATEL e Ivalny uaasnnuFalanui Lfiafdwﬁmmml,ws'ﬂj”agaﬁﬁ@wmm
%?am:wmﬁaqﬂﬂaﬁu

Employees shall take the responsibility to apologize and express regrets as soon as they become
aware that they have disseminate inaccurate information, or that the information has adversely
affected other people.

nsdnIdedatanuTNfenienndie desuilataautiulasriud ninsuninaiasey
To199391e uazanaasdarienslwiduiivszsnyd

Employees shall make every effort to promptly correct a content they have forwarded or posted
once they discovered that it is a rumor or false information. If possible, they should seek out and
manifest the fact in that regard.

mﬂwuﬁagaﬁlvlsjgﬂﬁaa arsandunisudlasdremiais uazusasliiAnedrataawindn
{anfiunsenan

Employees shall promptly correct any false information once it is found and clearly identify
themselves as the person correcting such information.

winwutayala g Aldnnzan (1Hu éaﬁﬂuﬁmﬁwﬁmapjﬁu wiansuaasaNAaiuiIung
%ﬁuﬁi:mw) mrdiinmsutluagneraiss lagaudaninuainansanyiud theaalaniafias
AATDTALEININHUNY UAZHANITZNUAIUAUGaDIANT

Employees shall promptly remove inappropriate information (e.g. third-party copyright content,
defamation comment) once it is found to reduce the risk of legal conflict and negative impacts to

the organization.
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4. NINUYDIILIBBUAzUIZLAKIALLLS — Complaints and Disputes
Tawsinaul §ua asdaluit — Employees shall follow the following guidelines:
& o w a a a £y @ & A ' a A o a_ A a A
4.1 PINANULABVDIBILIYWNINYIVBINUDIANTNITNWILITUNLINGIVBY AITRANLALINIIDNLIDLINITD
v é ) U v Y a dl
ldnay ot ldgnianszdulfifaesuaiiuusiuazinudaeluiga
Employees are encouraged to avoid debating and responding to content containing complaints
about their business units or the organization which might instigate more conflicts and escalate
the situation.
42  winwuwnsiadewtaiaaseiinetasntesfnInianih g uiine1 9891 IRANIELINNS
a A @ = ! ' a a Y @
anifisensaldnay Gyanassnansznudainianiylnanmwila
Employees are encouraged to avoid debating or responding to distorted fact/information relating

to their units or the organization which can lead to further repercussion against the organization.

5. m{laiL?meﬂﬁ'agaﬁtﬂumwﬁ'u — Confidentiality

miwu@qULLaﬂLﬂﬁﬁuﬁ'ﬁJ"qmuaauvlaﬁ swdanslnaddannafiiortesnumulszsn (uded
yanamanInnszyile drlidadeasseruisugsia (Code of Conduct) POIRUILIUTFIR quLL@iﬁagaﬁ”u
Lﬂuﬁaga‘ﬁ'ﬁmmé’nﬂ”tyﬂ%aLﬂummﬁwaaaaﬁm Fovudanslandana 1 MNuaziduavaslazamIaimu
fayadAYNIN LT uldae Wudu

Employees have the right to participate in social media discussions, including posting information
about their work, provided that such action does not violate their units’ Code of Conduct. However, they shall

not disclose any confidential information, such as investment project details, financial data, or internal

research projects.

6. ANARITafiavastaya - Credibility
] R A 3 A ' v a v a 6 v A
liwmsunidaananidwianianaldifieanudilaia lunslwaddaanala g arsszynunves
ToynadeTalau arTRIIINianagvTeuRaLLAzIZNaIz I lasawzmadansdayasdiuyaas
Employees shall not disseminate false or misleading information. When disseminating information
on social media, they should state the source of the information clearly. Extra care and consideration should

be taken before posting any information especially for content that may contain personal information.

7. vlajazl,?mngmnﬂawawéua:ﬂ%’wzfa%maﬂzyzy'l — Copyrights and Intellectual Properties

liazdangwinsdsaniuaznula g ﬁLﬂuﬁmﬁﬂﬁizjmgﬁu TIU19789096N 7109 Na# N1381984
ﬁmﬂw%aiagamaq;ﬁu mﬂ%ﬁamwﬁﬂ”@aaﬂmﬁfuﬂ YT Lm:mﬁzqﬁaﬁmmaum&ia"ﬁagaﬁ%aﬁﬁmaa
NAITWLEND %%amn"’ﬁiauﬁaﬂﬂlﬂsza'mmaaLﬁTfmaa‘*ﬁaga

Employees shall comply with copyright and intellectual property laws and shall not infringe
copyright materials belonging to other person or the organization. When quoting or referring to statement or
information belonging to other person, the employees should always clearly specify the source or the owner
of such statement or information. In such cases, it is recommended to provide a link to its origin rather than

simply copying and pasting such statement or information and using it as employees’ own content.
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8. ﬁ’lﬁdﬁdé’ﬁ’mmmz@ﬁﬂ?ﬁm — Consideration for the Audience and related persons
winiunnauliaislwaddayalag fTaudinuTarnuare989fnT TIUNIAITAZ IR ITUERS
anuAaEuitIh niudszam aanidumIsiuad aunauang wazdng Aldiwunzan ananauwater
LﬂummﬁﬂLﬁudau@”aﬁawl,ﬂuﬂﬁﬁ"aqw%am”@@iaﬁﬂﬁﬁu L MDY AEw) TUTI@ Line
adnalsfanumanaasnnufaiue g Alnadlaswinnusasedng laoildldsunaunansagg
\uniems ﬁmﬂummammmLﬁumuqﬂﬂawhifu la'leiduanufaiuadnaduninmsvesassns
Employees are reminded that they should not post any content that violates the organization’s
standards, as well as content containing aggressive, offensive, abusive, defamatory, obscene or other
inappropriate statements. Topics which are personal opinions that is unethical or may instigate violent
disagreement, such as politics, religion, racial issues, should also be avoided.
Social media posts under the employees’ own personal account without formal authorization of

the organization are considered personal opinions and not official statement of the organization.

9. msuntlasdianladimiis nikr89uNwsAasVaIaIANS Lmsé'ﬁzhmﬁmﬂ'aa - Protection of
Stakeholders, Alliances of the Organization, and Related Persons

liaavdsdniailamsdaysvasgiauladimis uasniionunuslnizesndny anoaaugd
mmﬁimiaaﬁauvlﬁfuagtym sauﬁavlaiwmﬁaﬁa“ﬁagmwanﬁmﬁﬂummﬁuLﬁmr‘fuﬁaaﬂw”uﬁmgﬁdm"lﬁ
FIULEE

v @
o A

Nt ﬂaii:ﬁmﬁamﬂ*’ﬁmum%a“ﬂﬂaJé’muaauvl,aﬁl,ﬁum'%iaaﬁalumiﬁﬂﬁqiniiumamiﬁ”ﬂﬁ'upjﬁ
U LAFIWLTY KU BAUTTAT iwﬁdgﬁdmlﬁm%dﬁumﬁ‘ﬂi LB mii:i'amﬂflﬂLwﬂﬁagaﬁ'ﬂummﬁu
HI0ANMNAUNIINMIAN LT UaAH

Employees should not refer to, or reveal, information of the organization’s stakeholders, alliances
and related persons, without prior permission as well as not disclose any confidential information related to
the organization’s relationship with its stakeholders.

Employees should exercise caution when using social media as a channel for communicating or
conducting transaction with the organization’s stakeholders, alliances, and other related persons, especially

when dealing with confidential information and trade secrets.

10. MIANIRIHANITENUINNNT LB — Considering the Consequences of Actions on Social Media
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Employees shall take into account the impact especially any potential conflict with the
organization when posting on social media with their personal account as any content they post may be
referred to by other persons. Therefore, employees are encouraged to exercise caution and carefully review

the content of their post, prior to posting it to the public.
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11. nMsAkIfananIzNUAan13U3) I — Impact to Official Duty
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The employees’ use of social media shall not interfere with their official work responsibilities.

12. n3eElwuazunasln - Violation and Penalty
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Employees are required to read, understand and comply with the content of this Social Media
Usage Policy and Guideline. The organization will not take any responsibility for adverse consequences
arising from actions of the employees who violate this Social Media Usage Policy and Guideline, and
activities related to their social media account.

Employees who violate this Social Media Usage Policy and Guideline may be subject to
investigation and disciplinary action. In severe cases, the said employee may receive the maximum penalty
of termination of employment. Legal action may be taken in cases where laws have been violated and there

are damages against the organization.
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